PUBLIC EDUCATION SUBCOMMITTEE - CARDIAC
MINUTES FROM 8/24/10

PRESENT: April Dunham, Cathy McCabe, Nicole Runner, Nichole Whitener, Adrean Casper

» Welcome and April welcomed the group.
Introductions
AHA’s Go Red for Women luncheon is 10/15. HDSP will display cardiac messaging April to work with Adrean on
posters and provide goodie bags for this event. details. The display of the
posters was discussed along
with the distribution of the signs
and symptom bookmarks for

the bags.
> ldentify Priority population: men & women 65+ .
Distribution Region: Districts 3, 4, and 5
Methods / The group reviewed Audience Insights for the Responsible generation (Aged 64-84),
Partnership published by CDC. “They value local newspaper coverage and more than 50% say they | Timeline — roll out in February
Resources read local newspapers to stay informed about their community.” Dining out, listeningto | 2011.
music, and reading books were also listed among the top five leisure activities for men PSA development from
and women in this age group. Based on this information the group identified the testimonial posters will be
following distribution methods: explored.
4+ Local papers — place an ad near obituaries and run a survivor testimony
+ Radio — air a testimony Nicole will get a list of

4 Library — partner with AHA during February Heart Month to place messaging and | community calendars and local
displays in public libraries. Group also discussed the possibility of a workshop at | papers from CLM.
some libraries in February, maybe on fruits and vegetables and the importance of

lower sodium and higher potassium (for most) Adrean will find out if AHA
+ Restaurants — “toilet talk” flyers already has a letter to the editor
template.

» Wrap Up & Next | The group needs to identify a local survivor for a testimony!
Steps Adrean will contact Creative
NEXT MEETING: SEPTEMBER 28, 2010 Talk (toilet talk flyers) and




gather information on costs and
locations for their services.




